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Table 1. 

Code Main Activity

Unstructured Interview

R1 Women’s clothing

R2 Women’s clothing, Accessories

R3 Women’s clothing, Children’s clothing, Accessories

R4 Women’s clothing

Structured Interview

R5 Women’s clothing, Men’s clothing

R6 Accessories

R7 Women’s clothing

R8 Women’s clothing

R9 Women’s clothing

R10 Women’s clothing

Source

-
-
-
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lated risks and costs to specialised partners.
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Table 2. 

Support Mechanism Respondents

Financial support 
(grants, tax relief)

R4 [“What I fear most is the moment when I have to start paying 
full social security contributions… and that’s coming soon—this 
is the hardest part for me.”]; R4 [“…it would help us… grants or 

support for opening a tailoring workshop that would educate the 

ago, but preparing the application cost a lot of money and ener-
gy… and in the end, nothing came of it.”]; R7 [“…there are various 
EU-funded projects we also participate in, such as R&D pro-
grammes—in the sense that we apply—but no one really supports 
us.”]; R8 [“I was interested, and we really wanted to get funding… 
there’s simply no money for that.”]; R9 [“I think funding, for exam-
ple, would be a great idea and a useful solution.”]

Access to municipal/
state-owned prem-
ises

R8 [“I’d love to have my own boutique… but renting space is just 
completely out of reach.”]



Support Mechanisms for Sustainable Fashion Brands in Poland: Analysis of Needs...

Half-yearly published journal – No 1/2025 (40)

Systemic approach to 
support

R7 [“The main issue is the pace of these projects, and the lack of 
understanding of what innovation actually is—in the sense that  
innovation involves a high degree of risk.”]; R9 [“…municipal 

brands to access grants and experts…”]

Public education
R4 [“Education is desperately needed.”]; R5 [“Fashion Revolution 

[“Such initiatives… to raise public awareness.”]

Creating collectives 
and joint initiatives

R1 [“I collaborate with one of the largest sorting centres… I simply 
source materials from there.”]; R2 [“…those who manufacture 
their products often engage in local cooperation—producers,  
entrepreneurs we know…”]; R3 [“I’m looking for an investor now, 

Support in building 
know-how

R5 [“I was thinking… about creating a collective of sustainable 
brands.”]; R7 [“…the issue is institutional know-how—whether 
public institutions can recognise where the potential lies…”]

Source
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